Research Guide: 
Investigating the Impact of Graphic Design on Real Estate Marketing and Sales
 
 Project Overview
This project aims to explore how graphic design influences the effectiveness of real estate marketing and sales. Students will create three different design concepts for marketing a property, conduct surveys to evaluate their impact, and analyse the results.
 
 Project Breakdown (10 Weeks)
 
Week 1: Introduction and Research Planning
- Objective: Understand the project scope and outline the research plan.
- Activities:
  - Introduction to the importance of graphic design in real estate marketing.
  - Define research questions and objectives.
  - Plan the project timeline and assign tasks.
  - Gather research according to research questions 
 
Week 2: Literature Review
- Objective: Analyse existing literature on graphic design in real estate marketing.
- Activities:
  - Conduct a literature review on the impact of graphic design on marketing effectiveness.
  - Summarise key findings and identify gaps in existing research.
 
Week 3: Understanding the Market
- Objective: Analyse the real estate market and target audience.
- Activities:
  - Research current market trends and target demographics.
  - Identify key features and selling points of the property to be marketed.
 
Week 4: Concept Development
- Objective: Develop initial design concepts.
- Activities:
  - Brainstorm and sketch three different design concepts for the property.
  - Ensure each design targets a specific audience segment.
 
Week 5: Design Creation
- Objective: Create the three design concepts using graphic design software.
- Activities:
  - Develop three polished design concepts (e.g., flyers, online ads, brochures).
  - Ensure designs are visually appealing and convey the key selling points effectively.
 
Week 6: Survey Design
- Objective: Design a survey to gauge the effectiveness of the designs.
- Activities:
  - Create a survey with questions aimed at evaluating the appeal and effectiveness of each design.
  - Include both quantitative and qualitative questions.
 
Week 7: Survey Distribution
- Objective: Distribute the survey to a sample of potential buyers.
- Activities:
  - Identify and reach out to a sample group of potential buyers.
  - Distribute the survey through various channels (e.g., online, in-person).
 
Week 8: Data Collection
- Objective: Collect and compile survey responses.
- Activities:
  - Monitor survey responses and ensure an adequate response rate.
  - Compile the data for analysis.
 
Week 9: Data Analysis
- Objective: Analyse the survey results to determine the effectiveness of each design.
- Activities:
  - Use statistical tools to analyse quantitative data.
  - Analyse qualitative feedback to gain insights into preferences and perceptions.
 
Week 10: Reporting and Presentation
- Objective: Compile findings and present the research.
- Activities:
  - Write a research report summarizing the project, methodology, findings, and conclusions.
  - Create a presentation to share the research with peers and instructors.
 
 Prompt Questions for Research
1. How does graphic design influence potential buyers' perceptions of a property?
2. Which design elements (colour, layout, imagery) are most effective in real estate marketing?
3. How do different demographic groups respond to various design concepts?
4. What are the key factors that make a real estate marketing design successful?
5. How can graphic design increase engagement and interest in a property?
 
 Scaffold for Design Creation and Survey
 
Design Creation
1. Brainstorming:
   - List key features and selling points of the property.
   - Identify target audience segments.
   - Sketch initial ideas.
 
2. Development:
   - Create three distinct design concepts.
   - Use design software to produce high-quality visuals.
   - Ensure each design aligns with marketing objectives.
 
Survey Design
1. Survey Structure:
   - Introduction explaining the purpose of the survey.
   - Questions evaluating the appeal of each design.
   - Questions on the effectiveness of communication (e.g., clarity of information, attractiveness).
 
2. Types of Questions:
   - Quantitative: Rate each design on a scale of 1-10.
   - Qualitative: What do you like/dislike about each design? Which design would make you more interested in the property and why?
 
Data Analysis
1. Quantitative Analysis:
   - Calculate average ratings for each design.
   - Compare ratings across different demographic groups.
 
2. Qualitative Analysis:
   - Identify common themes in open-ended responses.
   - Summarize feedback on strengths and weaknesses of each design.
 
This research guide provides a structured approach to investigating the impact of graphic design on real estate marketing and sales, ensuring comprehensive analysis and practical insights.

